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What is TikTok?
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hyper-relevant,
personalized content

commerce that entertains

consumer journeys the power to make
powered by joy your brand go viral

off-the-cuff video
content that doesn't
take itself too
seriously
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engaging consumer experiences
that make shopping exciting and
entertaining
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What is TikTok?

TikTok is a video-sharing social media
platform launched in 2017 &
Viewers can watch and discover millions
of personalized short videos
Up to 10 minutes long
Driven by “the algorithm,” no 2 users
have the same experience
“Trends start here”
Focus is on short, bite-sized videos
and trending sounds and campaigns
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https://docs.google.com/file/d/1Rbf4kfC6GHxFp3yQdkyXnx39rLblk9iR/preview
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Who is Using TikTok?

e Over 1.2 BILLION active monthly users &%
e bthlargest platform well ahead of TW|tter Snapchat,
and Pinterest .~
o 57% of users are female and 43% are male
o 47% -29 oryounger > B 9 0
o 42% - between 30and49 P Qe @
o N%-50+0)- QA @
e 3.2 million Canadlans are active on TikTok every month
e ByteDance Disclaimer
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How Are People Using TikTok?

e Short answer: A LOT
e 90% of users access the app multiple times EVERY DAY 57 @

e Users spend an average of 52 minutes PER DAY on the app
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HOW TO GROW YOUR BRAND ON TIKTOK

How Are People Using TikTok?

o TV substitute @ B @ vooiovor s

ESTIMATED NUMBER OF MINUTES

e Search engine ‘.E ZJL»;JAEHED IN 202l
e Career path & I
9.6 TRILLION
RHINDTES 22,6 TRILLION

MINUTES

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA
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TikTok is a place where
community, shopping, and
entertainment sync up.
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Anatomy of TikTok
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For You Page
and Following Page

For You Page (FYP):

HOME - the main Stage ‘13 things l\weuld never‘;' :
Curated by the algorithm | desamem W J

Looping TikToks (videos)
Infinite scrolling

Following Page:
e Videos from ONLY the people you follow

CAMP TECH
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Discover Page

Q Search [l < Q realestate S =

Top Users  Videos Sounds LIVE Hash

HOW REAL ESTATE AGENTS
ARE MAKING AN EXTRA Y
$100,000 EVERY YEAR &

e Search and browse

8¢ TOEA 15§12 MICTTON
»~ Face Stretch 516.9K > \ N = ‘ L
» Trending effect “ . ' \"TORONTO;CANADA

e Find trending sounds
and hashtags

..#realestate ... #luxuryrealestate
#realestateagent #reales... #houses

’) @tatlondonoc Q47.2K %Zo]frealestate Q3071K
Red pill o
-

Emo 21.3B >
F

3 REASONS TO
BECOME A REAI

ESTATE AGENT® &

SummerVibes 17.0B >
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Captions
& Hashtags

Captions: very short!
150 characters,
including hashtags

Hashtags: connect

@its.nicoled4

. —
W I t h t re n d S a n d W ey To be honest I've been all of these stylists
@its.nicole4 - at some point. #hairstylist #hairtok

To be honest I've been all of these stylists #hairstylistlife #letsgogirls

L] L]
C O m m u n I t I e S at some point. #hairstylist #ha... See more A\ ide
d Man! | Feel Like A Woman! nia T.. ,4 ¢ J Manl! | Feel Like A Woman! - @Shania
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Follow, Likes, Comments,
Saves, Share, & Sounds

e Follow: tap the red plus button to
follow a creator to see more of their
content

e Likes: shows that you like this content,
say thank you to the creator

e Comments: join the conversation!

CAMP TECH
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Follow, Likes, Comments,
Saves, Share, & Sounds

e Save: save to come back to this later

e Share: lots of ways to share with your
friends

e Sounds: see what sound is being used
& other TikToks that use that sound

CAMP TECH

TikTok Messenger Reddit ~ WhatsApp  Whats,
friends . stat|

Save video Stitch
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Duets & Stitches

Stitch: incorporate up to 5
seconds of someone else’s
content into your TikTok
video

CAMP TECH


https://docs.google.com/file/d/15NBavoUfFbX9GmuvE_YPWk2JQpxGc_jh/preview
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Duets & Stitches

Duet: have your video play
split-screen with another
video

You can't eat at

everybody's house...

CAMP TECH


https://docs.google.com/file/d/1E7mwJzXMz0FxxJ4JbsNe18ngvoNygOyE/preview
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8:41 ol T % 8:47 ol T 3
[ ) [ )
r o e I n S < Ponyback Ponytail Hats L1 ««- < Experiment 626 Baking Comp... 0
’ p JS;RIM‘%\
! ; P I I - ponyback .
a I s s Q”{'NGCO‘
y @ponybackstyle @experiment626bakingco
Clothing & Accessories 1584 1759 1526
539 174.7K 3.8M Following Followers Likes
Following Followers Likes
Follow v
- Y M Message ,Q‘, v
e Profile: very short bio p————
Your style fits here. 10% off ur 1st 4% FOLLOW US ONIG

Orders thru DM on IG

(80 Characters)’ IinkS’ 6’Iinks‘pona;::::lts.com/shop R
Instagram account .

o Pins:keep up to 3 videos at  suws arumson s 8

N
/ a
A
Fits explained |

the top of your profile page
e Playlists: categorize similar

videos so that people can

engage with niche content

\
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Creator Tools

6:25 o T e

< Creator Portal

d TikTok Home  Q

d TikTok

creator

portal

What do you want to
learn?

Getting starféd on
TikTok

CAMP TECH
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Overview Content

Total followers

87

Aug 10 - Aug 16

Augto 1 2

New followers

Growth rate

Gender

Female

Analytics

Followers LIVE

87(+1)

+2

2.35%
(vs. Aug 03 - Aug 09)

p

15.3%

Male

Your offers &Ho>
Promotable videos All videos >

One of my favourite events of
the summer! The Mennonite R...
Posted on May 28, 2022

[Z) Promote resources >
4§ Help center >
Performance data Last 7 days v

Amount spent Video views

$0.00 0

Link clicks Likes

(o] 0o

6:27

$12 over 2 days

Estimated total cost

1,650 - 3,232

Estimated video views

Budget

$6 Per day

Duration

2 days
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Personal vs. Business Account

Personal:

Access to sounds and
commercial sounds

Access to advanced
creator tools

Account can be changed to
private

Eligible for monetization (in

certain regions, excluding
Canada)

Business:

Access to analytics,
workspace, activity and
support

Exclusive access to TikTok's
commercial music library
In-app business creative hub
Business accounts can ONLY
use commercial sounds
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How Brands Use TikTok
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3 Ways Brands Show Up on TikTok

6:36

1. Original Content s Kl B g
; L e i = 1 PURE
2. Influencer Marketing ok, e, A dEEE -

3. Paid Ads

MOISTURIZING PURPLE
SHAMPOO AND CONDITIONER

@LOréal Paris

it's the gimme brow volumizing § Neutralize brass and pr colour with
pencil \ hydrating EverPure Purple, % Sulfate-
free.
Sponsored

ank you! Ilve 13 Promoted Music

original sound - kennas.crystals.co M
Forg = o new @Befiefit... See more

njusing th

Shop

D Playlist - Order § Packing

* 0 @ ©
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The Big Opportunity

e Organic reach
o Potential to reach thousands of eyeballs
WITHOUT a large following ¢

e Creative, engaged community

e Put your own spin on a TikTok trend to educate,
engage, activate, and sustain consumers

CAMP TECH
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How TikTok is Different
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For You Page

e FYPis the main stage on TikTok

e A personalized feed of content that's
always new and different

e The algorithm learns what you likes and
shows you MORE of it

e Most users discover and engage with
content and creators they don’t follow
most of the time

im forever surprised i had a jewelry knock

e FYP = unique, tailored, special content o
experiences L ANC) 5

CAMP TECH
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Subcultures are the New Demographics

#Booktok, #CottageCore, #WitchTok, #MomsofTikTok, #GayTikTok,
#PlantTikTok, #IndieTikTok, #ConservativeTikTok, #CelebrityTikTok,
#RollerSkatingTikTok, #FitTok, #DarkAcademia, #Selflove, #Fintok, #ASMR

CAMP TECH @
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Organic Reach
and Going Viral

e Possible to “go viral” with few followers
e |t's normal for views and engagement
to fluctuate
e One viral TikTok can result in real sales
o TikTokers are 1.5x more likely to
immediately go out and buy
something they discovered on
TikTok compared to other
platforms’ users

CAMP TECH
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The Infinite Loop

TikTok's Retail Path to Purchase is not linear.
It's an infinite loop.

PURCHASE

TikKTOK:For Business

CAMP TECH
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How to Be Successful
on TikTok
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Think: Entertainment

e Think like a content creator, not a

salesperson
¢ Include a hook to capture interest in | ?f& SR
the first seconds of your videos g TouRkRtac ol
. £ 5 every traveller must o
o Create fun, entertaining content that Sz

gets people interested, such as:
o Skits and memes
o Product showcases, reviews and
recommendations
o Take people behind the scenes
o It's OK to get silly!

CAMP TECH



https://docs.google.com/file/d/1_AJLWtvTDej4eIC0lfMatcQfeapsuFxB/preview
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TW? tye_es ofipeopleiat
Museums Jaas

Welcome to Canada’s most
unique ecotourism adventure

'

@ realisticromeo
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https://docs.google.com/file/d/14Anhq6LOAfP-bCxsKQZVFWtsrWDt3XVd/preview
https://docs.google.com/file/d/1u98VW6i5MyvsDT2VnZbfW_sgdlCAcuqa/preview
https://docs.google.com/file/d/1l0RbIQ1He7-oAUwptLxfwK2kN7ErgnOp/preview
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Teach

Showcase your expertise to build
interest in a subculture community
Teach how tos, hacks, what not to
dos, and more

Experiment with depth, length, and
different topics

Establish authority, but keep it real
How-tos and tutorials
Explainer videos
“5 things”
Mistakes to avoid

CAMP TECH


https://docs.google.com/file/d/1opC6suuuGOmnCj4MXt9s7k9tsLV4ht9e/preview
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[‘Potato Eaters’ is one of Vincent
van Gogh's most hated works.]

off

favorite

TikTok

@ evan.hart

)ty

T Glencolumbkille:
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https://docs.google.com/file/d/1hu-MDhiUu3WRZ2uqaDM89xwQiv6Mc0Z4/preview
https://docs.google.com/file/d/1Af3Q6ORBoyDuFkvATvp26QsPdP8IjnDq/preview
https://docs.google.com/file/d/1IFHvat5cHmUrREfk8MMHefkn9XPFdwRr/preview
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Be Authentic, Always

e TikTok wants to see the real you!
e Remember: people do business with people

e Thisis the place to:
Have opinions

Be imperfect

Ask questions

Tell the story

Poke fun

Be honest
Apologize

Have fun!

O 0O O O O O O O
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@theplayfulwarrior
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https://docs.google.com/file/d/1oDpeWzxdY0oPDpkfTenEDIDDtlxhf9yp/preview
https://docs.google.com/file/d/1ZM74cisIMu7-b5w_w5ApRlyv7Lf--YmJ/preview
https://docs.google.com/file/d/1NWvg_yZrvHg0NX3grnzlPNVSyi3_lyGd/preview
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Act Fast

e Thisis NOT a “set it and forget it" social network

e The magic is in the ever-changing, collaborative,
creative spirit of the TikTok community

e TikTok trends often run in 90-day cycles, with a
lifespan of 6 months, maximum

e When sounds, dances, or other trends become
popular, you need to act fast!

CAMP TECH
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https://docs.google.com/file/d/1H0JojUBZUg_m1U8Sb0pE0yzYuwEAyY79/preview
https://docs.google.com/file/d/18dYqCWi1-UKzjyl6uZNmUDhUCVAKtAKc/preview
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Collaborate and Have Creative Fun

1. Stitch and duet
2. Reply to comments with videos
3. Lean into trending sounds

4. Unexpected, irreverent, clever, and fun — these
types of TikToks reign supreme

CAMP TECH
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Juice Your Content!

Use footage more than once

Look for different ways to tell
a story

Try some things! Remember:
unexpected, irreverent, clever,
and fun — these types of
TikToks reign supreme

CAMP TECH



https://docs.google.com/file/d/1G4vMy9Ge3QSl9oIl-cYBkBjLaYQWNk7e/preview
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Start With a Plan

Why are you joining TikTok? &)

How does TikTok fit within your marketing mix? *

What is your niche?

What does your audience care about most?

What other content seems to be performing well in that
niche? &

How often will you be posting?

How will you create planned content?

How will you respond to trends quickly? )

Who will moderate and manage your account?

CAMP TECH
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Don’t Stop!

e Publish or perish
e Once you have a plan and strategy in place, keep going

e Don't be disheartened if you experience low engagement in
your first days/weeks/months of publishing

e Experiment and stay responsive

e Don’t quit!

CAMP TECH
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