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TRUE BREW/AATH
A total of 50,000 were distributed.

SEARCH FCRHIDCEN
TREASURES

Score one-of-a-kind  nds in
downtown shopping distr icts like
cool vintage items on Hamilton's
Ottawa Street, fabulous foodie
fare in the gourmet shops of
Dundas and unique pieces for
your home in downtown Oakvil le.

SUNMMERPREG &RARANVAMIENGN
100,000 distributed and
11,328 online downloads of coupon.

WWW THEHRRRTGFONTRRITCOM
AND WWW.OURTRUENATURE.CA
440,844 total website page views.

GREAT CANADIAN DAY TRIP CAMPAIGN
Getaway for 4 Contest generated

10,886 subscribers to the leisure database.
Created two 30 second lure commercials.
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SUVIVIERSS1ZZE ES'"CAMPAIGN

1500 Summer Sizzle Rack Cards distributed
and 2500 Summer Sizzle Contest

Cards distributed at consumer events.

LEISURE AND OUTDOORE-BTASTS
24,054 total clicks throughs to website.



Produet development

WHAT WE DO: build the region’s visitor experience brand through projects that improve
Hamilton Halton Brant’s tourism product.

KEY 2016/17 PRIORITIES 2016/17 PROJECTS

Engaged 6 new Partners within
the Craft Brewery Sector
New Initiative to build regional
cultural and foodie offers
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Canada

Sesquicentennial @ 0 @ 3 Winy I ,, Secured the Quilt of Belonging
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Exhibit

W‘ e Work with local partners to enhance
ST E - the 50-km Hamber Loop
Cycling & . . Partnered with Ontario by Bike
Hiking 3 : l \ a8 Partnered with the Bruce Trail
o Conservancy
G Partnered with the Greenbelt Route
to enhance Cycling and Hiking offers

% Supported the Grand River Pilot
i Implementation Access Study
Supported the Grand Trail
development efforts undertaken
by multi-regional stakeholders
across RTO 3, RTO 1 and RTO4

Grand River

ooy Supported the development of
. ;b P full day itineraries focused on First
) Nation product for group travellers

First Nations e ; .
Development - i{ Increase marketing to build event
p % attendance at Grand River &

Mississaugas of the Credit First
Nations Annual Pow Wows

Developed the “Travel Now” message
within marketing, leveraging key

Signature demand regional tourism events
Festivals Supported Supercrawl, Hamilton Food
and Events & Drink Fest, RBC Canadian Open,
Ontario Parasport Games, Paris to
- Ancaster Bike Race, and the Grand
River Pow Wow
Waterfalls i Continued engagement with key
Tourism . partners for route itineraries,

Development } packages, and offer development



dJounistm Jnvestiment
WHAT WE DO: secure Ministry of Tourism, Culture and Sport funding for regional

investments that build, enhance, and increase returns for the tourism industry in Hamilton
Halton Brant.

ATOTAL OF $176,207.00 WAS SECURED TO ASSIST
271 TOURISM PARTNERS EXECUTE 17 PROJECTS:

Product Development Assistance:
+ True Brew Path
+ Supercrawl
+ African Lion Safari — Wake up the Wild

Marketing Assistance:
+ Grand River Champion of Champions Pow Wow
» Hamilton Food & Drink Fest
+ Waterdown Arts & Music Street Fest
« Oakville Tourism and Golf Canada partnership at 2016 RBC Canadian Open
+ Brantford/Brant/Six Nations Signature Experience Guide
« City of Brantford & County of Brant - 2017 Ontario ParaSport Games
+ Paris to Ancaster Bike Race
+ Canada Sesquicentennial - Canada 150 in Hamilton Halton Brant
» Brant County — Marque Events

Investment Assistance
« Six Nations Tourism

Workforce Assistance
» Halton Regional Heritage Services




I-Royal Botanical Gardens

1. LIST YOUR BUSlNESS, offers and events on our website so you can be

considered for inclusion in our marketing messages and gain exposure from
our marketing efforts. It's free & easy to do!
Contact Brittany to learn more: brittany.hunter @theheartofontario.com

2. GET THE LATEST NEWS ABOUT UPCOMING MARKETING
CAMPAIGNS, TOURISM WORKSHOPS AND OTHER GREAT
OPPORTUNITIES TO GROW YOUR BUSINESS.
Sign up to receive our tourism partner communications:
hamiltonhaltonbrant.com/newsletter-sign-up
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3. FOLLOW AND CHIME IN ON OUR | —
CONSUMER SOCIAL CHANNELS

to gain access to an audience of over 39,000 :

Hamilton Halton Brant Regional Tourism Association
201-605 James St. N., Hamilton, ON L8L 1J9 « 905-297-0190

hamiltonhaltonbrant.com , @HHBTourism
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