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HHBRTA Is a
independent
iIndustry-led,
not-for-profit-
organization
established in 201

n
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Creation of regional tourism came
with the intent of increasing visitors,
generating more economic activity,
and creating more tourism jobs.
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{ Creating our visitor brand BANIRTESE S AR R

1 Developing our product

First year-

1 Building our visitor website

FOundationaI {| Determining stakeholder
Development training needs

T Operationalizing new RegioNa g
Tourism Strategy Tk




Year 2 to Year 8:
the Business of
Tourism in HHB




VISION

U Become a compelling tourism destination in Ontario based on its unique
offerings, marketing and cohesion of the industry in HHB

U Establishing the tourism industry and HHB as a significant economic driver




PRODUCT WORKFORCE INVESTMENT

DEVELOPMENTH DEVELOPMENTH ATTRACTION SARINSUTINE

Mission- HHBRTA is an industry partnership committed to collaborative
development Initiatives that establish the region as a distinct tourism regic




Goals- Show
Increasing the Increasing the Increasing the usS the $$$$$

proportion of number of same  yield per visitor
overnight day visitors

visitors




Organization

has evolved

Increased
HHB tourism
industry
collaborations
& increased
capacity

Destination
Visitor Brand
IS growing

Leveraged
industry
Investment
dollars
(increased co
VESES)

Regional
Tourism
Development
Pendulum is
Moving




Since 2012 HHBRTA has solidified over

423 partnersin product/experience

development, marketing, and signature
PARTN(ERSH'PS events initiatives.
COLLABORATIONS

Into the Woods
All seasons, offered daily.

On the Water
Summer & Fall, offered daily.
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By the Fire

easons, offered dail.

In the Fields

Al seasons, offered daily.
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2498 Chiefswood Rd., Ohsweken, ON * www.sixnationstourism.ca

Indigenous Tourism



Signature Tourism Events Pan Am Games 2015

Sampling of
some &
PartnerShlp o Craeers, Culin,
Initiatives




PARTICIPANT QUOTES FROM PAST WORKSHOPS:

“Lots ofmﬂ'f%ﬁu' Ueh—, “Excellent 5P60.%€-’t&~...
and networks to really useful information

budldl o jcr‘c the ji-lﬁuw. T egoging presertation,.”

“I'm using all that I've ﬁaamd’(oday

to further my quest to market...

WORKFORCE/TRAINING

HHBRTA has offered a collection of
workshops, webinars & symposiums
focused on marketing, customer
service and product development.

Since 2012 partners have

benefited and applied what they
learned to their businesses .



